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about the idea of a potential 
confrontation between China and Japan. 


Sankel Shimbun's рой, taken after the 
tensions between Vietnam and China at 
the beginning of May, reminded the 
Japanese that relations between China 
and Japan are also unstable. 
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IN THE EYE OF ERIC RECHSTEINER 


In Tokyo, Yoshiwara district 


In ancient Edo, Yoshiawara was a pleasure ground. It is now a place that still provides many surprises, 
such as this storyteller and his kamishibai (paper theatre). Before television became popular in households, 
children would listen attentively to the stories told by these performers. 


society Hurrah for 
public holidays! 


Until recently Japan had 15 bank 
holidays. From 2016, there will be 
16. The deputies voted for a 
change in the law and created a 
new holiday: August 11th. 
Mountain day” was born 
following pressure from several 
mountain-walking associations in 
answer to “Sea day", celebrated on 
the third Monday of July 


nuclea When justice 
intervenes 

On May the 21st, Fukui 
prefecture's court judged that 

Oi nuclear power plant's reactors 
number 3 and 4, currently 

out of service, would pose too 
great a risk if re-started. Kan: 
Electric Power Company decided 
to appeal against the decision, the 
first since the Fukushima d. 
accident. 
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stRES A "course" for men 


The city of Higashi-Matsushima 
encourages men to get together in the 
fight against alcoholism. 


Icohol can help put people at ease in 
social situations, but since the earth- 
quake and the tsunami hit the nor- 


theast of the archipela 


dependence has become widespread among 


o, the growth of alcohol 


people who are isolated and live alone. That is 
why the health authorities in Higashi-Matsus 
hima, just a few kilometres down the road 


from Ishinomaki, have launched "otokojuku", 


а course aimed at men to help them reg 


n 
control of their lives. The first meeting took 
place in the temporary housing area in Yamoto 
sports park. It consisted of helping men develop 
a network of friends and to stay fit and healthy 


The 5-session course has now ended and the 


group has held its first “graduate” meeting 
since it was created last autumn. The aim was 
to develop contacts with the help of some in: 
vigorating alcohol, 

In areas of temporary housing, such meetings 
are usually organized by women over cups of 


tea, The otokojuku project was launched to 


JE SR E» ed 


In the months following the earthquake of the 
11th of March 2011, Ishinomaki Hibi Shimbun's 
team posted a handwritten message on its front 
window, which read: Ganbaro Ishinomaki (Be 
brave, Ishinomaki). Three years later, a new 
handwritten message has taken its place: Fuk- 
katsu Ishinomaki (To the Rebirth of Ishinomaki). 
ls a message of hope. If you wish to help this 
newspaper, you can subscribe to its electronic 
version for 1,000 yen (£6) per month: 

https;//newsmediastand.com/nms/NO120.do7co 

Е |22: 


Since this programme was launched, the organizers have succeeded in helping elderly men become fitter. 


help increase participation by men in these 
kinds of events. It began in June 2013, and 
ed bet 


ween 60 and 80 were advised on how to stay 


lasted four months. A group of men aj 


fit, and nurses and nutritionists led the classes. 


However, the organizers wanted to continue 


the good work, so they set up regular meetings 


with volunteer graduates from the programme, 


jonth. The local health. 


getting together once 
authorities that developed the otokojuku project 


support the group while allowing it a great 


deal of autonomy so that the participants them- 
selves can decide on the content of the meetings. 
It is also open to other people, such as a local 
group who do Nordic walking in order to burn 
off calories. The last meeting of 2013 took 
place on December the 18th. Sato Kazuo, 70 
years old and leader of Hamasuka District, was 
in charge. He had planned a festive meeting 
during which alcohol would flow freely to ce- 


lebrate some good news about future public 


housing construction for people still living in 
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The pleasure in getting together is more satistying than alcohol abuse. 


temporary accommodation and took the ор 
portunity of inviting the nurses as well so that 
they could pass on information about how best 
to cope with alcohol during the festive season. 


He also challenged those with a reputation as 


bad cooks to prepare a simple oven dish (fish). 


As soon as the food was ready, it was set on the 
table ready for the toast. The idea was to limit 
the alcohol consumption to 50cl of beer and 
101 of shochu, а 25% proof alcoholic drink, 
and everybody respected the rule. “It was the 
enjoyable atmosphere that made me tipsy,” says 
Sato, What makes it so special is nor that the 
men all live alone, but che friendships built up 


between them. This kind of monthly reunion 


isa good opportunity to talk about health issues 


in a light-hearted way,” he adds, highlighting 


one of the lessons learned from otokojuku. 

The risk of drowning in alcohol while drinking 
alone in a corner is reduced when you're together 
with friends and having fun. It's said chat 
alcohol is the best medicine, but its also a 
disaster if you consume too much of it. One of 
otokojuku's objectives was to promote a reaso 
nable level of 
promoting good health. In the future, women 


hol consumption, as well as 


might be invited to these meetings to widen 
the circle of friendship and the discussions 
about health. 
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SEVEN STARS IN KYUSHU 


SEVEN STARS IN KYUSHU 


The Nanatsuboshi, Seven Stars in Kyushu, is the jewel in the crown of Japanese trains. It is the equal of the Orient Express. 


The railway world renewed 


‘The idea of special excursion trains was first 
developed on Kyushu Island. They are now 
multiplying across the rest of the country. 


ravelling by train is always a pleasure in 
Japan. Trains are punctual, clean and 
convenient. Trains will take you everyw 


here, including places where there 
means of transport. These days thou 


ге no other 


ravelling 


by train across the archipelago, ac 
regions, is all about special luxury s 
neys. For several years, faced with a dec 


st in some 


ing jour- 
ase in the 


use of some of their lines, 


se the trend by 
revamping their trains. Rather than closing down 


started to think of ways to r 


some of the least profitable lines that are still used 
by local people, the line man 
of a better way of attracting new passengers while 


gers have thought 


at the same time boosting local tourism in those 
regions that are rich in natural resources or are of 
. The JR Kyushu Railway Com- 
pany is at the cutting edge of this resourceful stra- 


historical intei 
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tegy and has encouraged others to follow their 
example. With a large network, but not enough 
passengers to make a profit and maintain their 
railway lines properly, JR Kyushu started develo- 
ping special trains with names that refer to the 
adventures they ll take you on. Yufuin no mori 
(Убил Forest), Asobov, a pun on the verb to play 
(asobu) and Mount Aso across which the train 
travels, Hayato no kaze (Wind of Hayato) and 


Nanatsuboshi in Kyushu (Seven Stars in Kyushu) 
are just a few of the many trains that have been 


given a strong identity r 
travel through. CEO K: 


esseni 


ed to the region they 
Koji considers it 


to attract new passengers, particularly 
those from abroad. He has partly managed to 
reach his goal as the number of foriegn customers 
has increased considerably in the past few years. 
They are mainly Asian, including many from 
South Kore 
Fukuoka and Pusan. Passengers 


‚ thanks to the sea link between 
an enjoy the sc 
nery while travelling in comfort, as most of the 


trains are equipped with large viewing windows 


that allow the passengers to enjoy the landscape. 
Others, such as the Orenji Shokudo (Orange Res 


taurant) in service since the spring of 2013, focus 


on another local attraction: the cuisine. Between 


Sendai and Shin-Yatsushiro, the passengers can 
eat delicious food while enjoying wonderful views 
ofthe sea. In justa year this train has entertained 


over 10,000 passe 


rs but now JR Kyushu would 
like to attract more Europeans, New direct flights 
between Amsterdam and Fukuoka (4 times a week 
with KLM) area first step towards achieving this. 


The railway company has also decided to reser 
a few seats on the № 


atsuboshi for foreigners 
only. Their are so many Japanese wanting to travel 
that it's necessary to make a reservation a ye 


advance. It's an enterprising strategy that other 
companies have started to copy and JR East has 
recently announced its intention to launch an 
excursion train similar to Nanatsuboshi. they ha 


already created the Tohoku Emotion, a train ins- 
pired by the Orenji Shokudo. 
ODAIRA NAMIHEI 


Aatu 


Rin 


Yufuin no mori 


ich an exterior that is curvaceous 
and rounded. This is a train that 
you immediately want to climb 


aboard when you see it. It serves two completely 
different spa towns and the first, Yufuin, gave 
its name to this green train. 10% a lovely little 
town to wander around. You will soon find 
yourself in the countryside, among rice fields, 
and on the way will pass many ashiyu (hot 
water foor-baths). The first one is on the plat- 
form at the station, near the main exit, but 
there are many elsewhere too, and they are 
free to use. Towel dispensers (200 yen) are 
provided if you have nothing to dry your feet 
with, The second city this charming train takes 
you to is Beppu, a symbol of the hot-spring 
resort industry in the archipelago, You know 


when you are getting near - there is a strong 
smell of sulphur in the air. 


Tohuku Emotion 


regions that suffered damage after the events 
of 2011, JR East launched this restaurant 
train that runs between Hachinohe and Kuji in 


| n an attempt to support tourism in the 


the northeast of the archipelago in the spring of 
2014. Like the Orenji Shokudo on Kyushu 
Island, the aim is both ко highlight the beautiful 
landscape along the Pacific coast and to promote 
culinary know-how. The carriages are equipped 
to allow all travellers a view of the landscape 
while eating high quality food. On the way out 


(departure at 11.05 am), lunch is served until 
arrival in Kuji (12.52 pm). During the return 
(departure at 2.20 pm), the dessert buffet is open 
all the way to Hachinohe (4.05 pm). This train 
runs at weekends and on public holidays. To 
enjoy the luxury of this journey you can expect 
to pay 11,300 yen for а return ticket, and are ad- 
vised to make a reservation as soon as possible as 
tickets sell like hot cakes. You can take the trip 
several times, because the menu changes every 


The train takes no notice, but calmly transports 
you to your destination. It's up to you which of 
these charming spa towns you like best, however, 
we prefer Yufuin. It has many hor baths, such 
as the Musoen, just 20 minutes away from the 
station, with its beautiful outdoor bath and an 
incomparable view of the mountain. There are 
many others as well... 


о. м. 


three months, according to the seasons, The 
food is served in dishes crafted in the region. All 
of this contributes towards helping the region's 
population that suffered so much after che disaster 
on the 11th of March 2011. As the name suggests, 
the train takes its travellers on an emotional trip, 
for both them and the locals who are happy to 
welcome back the tourists. 


о. м. 

SL Ginga 
n the 12th of April 2014, just a week 
after the Sanriku Tetsudo Railway 
Company brought its Kita Riasu and 
inami Riasu lines back into service in the 


coastal areas that were most affected by the tsu- 
nami of March 2011, JR East launched this 
special train service directly inspired by the 
world of Miyazawa Kenji and his essay “Night 
оп the Galactic Railroad” (One Peace Books, 
trans.). The company, which needs to make 
amends for its unforgivable delay in re-opening 
some of the damaged lines, has nevertheless suc- 
ceeded in creating an extraordinary train that 
travels 90.2 km between Hanamaki and Kamaishi 
(4hrs 30 mins), with a70 minute stop in Tono. 
The latter is famous because it is said to be 
home to kappa, mischievous imp-like creatures 
always up to no good. The retro atmosphere 
takes us back to the 20s, and sucks us into the 
famous Japanese author's universe. The exteriors 


Focus @ 


piscoverY Their originality is their strength 


his liner has only been in service since 


Koshino Shu * Kura 
May 2014, but it already has a lot to 


f offer. Looking at the name, "shu" 


means sake, the asterisk represents the Chinese 
character for rice but also resembles a snowflake 


and a "kura is а warehouse or sake brewery. 
The journey is an invitation to discover the spe- 
cialities of this rice-growing region between Ta- 
kada and Tokamachi (liyama Line). While 
sipping one of the region's best sakes, the travellers 


are able to enjoy a beautiful view over the Sea of 
Japan to the sound of some live jazz. They travel 
through Oumigawa, the railway station nearest 
to the coast, and can enjoy the del 
cuisine served on board. All of the stations where 
the train stops have renovated their platforms 
to offer their passengers a delightful welcome. 
A return trip costs 13,600 yen. 


‘ious local 


о. м. 


of the carriages are decorated in blue and gold 
and contrast wonderfully with the green or 
snowy landscape they travel through, depending 
on the season. If you want to be part of this ex- 
perience while being pulled along by a C58 239, 


you had better make a reservation for one of the 
176 seats. It runs mainly at weekends and on 
public holidays, and already enjoys a great deal 


of popularity. о. м. 
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AN ENCOUNTER The man who loved trains 


His railway creations are what dreams 
are made of. Okuyama Ken tells us more 
about his work and projects. 


ou can't talk about Japanese train design 
Y today without mentioning Okuyama 
Kiyoyuki, or Ken Okı 

known abroad, For many years Okuyama has 
worked with cars, as a chief designer for General 
Motors, a senior designer for Porsche AG and a 
design director for Pininfarina S.p.A., being res- 

ponsible for such iconic brands as Ferrari and Ma- 
serati, However, after founding KEN OKUYAMA 
DESIGN in 2007, he has started a fruitful coll 


ima as he is 


boration with the East Japan Railway Company 
for which he has designed many of the trains that 
travel through the north-eastern regions where he 
grew up. Okuyama was kind enough to share with 
us his opinions on the excursion train boom 


You are especially famous as a car designer, but 
in the last few years you have been particularly 
busy working with trains. As а child, which did 
you prefer to play with? 

Okuyama Kiyoyuki: Loved both of them. Ac- 
tually I grew up very close со Yamagata Station 
= almost inside the station — and I spent hours 
looking at all those steam locomotives in the 
shunting-yard. On the other hand, though, the 
first half of che 1960s was a period in which 
more and more people could afford to buy a 
car, and my family first got one when I was 
about five or six. 


And as a designer do you find any difference 
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Currently the designer is working on a "luxury cruise train" which is scheduled to start running by 2017. 


between designing a car and a train? 

O.K.: Probably the biggest difference between a 
car and a train is that a factory makes some 3,000 
cars a day ofa certain model while the JR Group, 
which manages Japan's railway network, only pro- 
duces 70 or 80 of a new train series. Consequently, 
the materials used and the technology involved 
are vastly different. For example, moulds are com- 
monly used in car-making, and most components 
can be easily found on the market, but when you 
make atrain you often have to create from scratch, 
and many parts are actually hand-made. That's 
okay if you only make one prototy 
you have to multiply this process by 70 it becomes 


but when 


problematic. Apart from this technical aspect, 
though, I approach every project the same way, 
ie. I always keep in mind the people who are 
likely to use a certain product, be it a car, a train, 
or even a piece of furniture or a pair of glasses. 
use my imagination to put myself in their shoes, 
trying to guess their dreams, wishes and desires ~ 
especially their future needs because when we 
starta new project we must guess how the market 
is going to change in five years. 


It must be quite difficult. 
О. К: It is, because it often happens that those 
who commission the project disagree with our 
ideas (laughs). So our work involves convincing 
these people that our ideas are good, and in order 
to do this we have to create a story or an entire 


world around the product itself. 


Whats it like working for JR East? 
О.К: Itall started a few years ago when we won 


consecutive contracts to design two new Shinkansen 
series, the Akita Komachi and the Hokuriku. 
These early successes allowed our studio to develop 
a privileged relationship with JR East. 
Traditionally, in Japan everything is decided by 
. This is not a very good system, Every- 
body tries to avoid taking responsibil 
of the time it only creates a lot of confusion. It's 
much better to have one person with aclear vision, 
who can come up with good ideas and has the au- 
thority to implement them. My job involves 
meeting my clients, listening to their ideas and 
motivations, and then using these first few pieces 
of the puzzle to gradually develop the project. 
Quite often they don’t have aclear understanding 
of what they really want, so I have to pull out all 
the things that are hiding in their heads. This is a 
part of my job I really like. 


committe 


and most 


You have mentioned some of your Shinkansen- 
related design. These trains are all about speed 
and convenience, but now you are working a 
lot with so-called “excursion trains". What is 
your opinion on the current luxury-trip boom. 


О. K.: Га like to draw a comparison with horses. 


Many years ago, they were our only means of 
transportation. Then, with the advent of faster, 
jent things 
planes, they have evolved into something we use 
for sport or leisure. The same thing is happening 
to cars and trains, Now flying to our dest 


more conve trains, cars and aero- 


ation 
is often the cheaper and faster option, but when 
you ridea train you can enjoy the landscape while 
eating good food and spend a happy time with 
your family. This evolution has led to the popularity 
ofthe excursion trains, where the trip itself ~ the 
time we spend on the train — is the main thing, 
The other important thing is how we choose our 
destination. More and more people want to go 
off the beaten path and explore regions they have 
never been to, like Iwate in the north of Japan. 


The SL Ginga is probably the most famous of 
the excursion trains you have created. What was 
it like working with an old-fashioned steam lo- 
comotive train? 

О.К: This was my frst such project. We developed 
it around two themes. The 
locomotive featured in Miyazawa Kenji's "Night 
оп the Galactic Railroad”, which is one of the 
best known and loved stories in Japanese literature. 
1 first read this book when I was a child, and I 
found it very easy to understand, but when I took 
it up again while working on this project I discovered 
many things I hadn't noticed before. It's a very 
complex book with many hidden messages. The 


st one is the steam 


Okuyama Ken has been developing trains for JR East for several years. 


novel was written during the years between the 
Taisho and Showa periods (1920s), so we wanted 
to recreate the same retro atmosphere. Unfortu: 
nately, the train doesn't feature a restaurant, but 


we were able to add a bar that seems to са 


ne 
directly out of Miyazawa's story. We also wanted 
to do something that went beyond people's ex 
pectations, so we added a small planetarium. In 
that sense, travelling on this train can be compared 
to visiting a theme park like Disneyland. The 
second theme is the Iwate region. The trip takes a 
little bit more than four hours, and takes the pas 


ngers through a gorgeously beautiful landscape 
The problem is, the last part of the Hanamaki 
Kamaishi route is rather steep. Now, going to Ka 
maishi is nota problem as the train travels downhill, 
but а stream engine can't really make it on the 


way back, so we had to add a diesel-engine and 


turn it into a hybrid train. 


I imagine this train has been a big boost for the 
region. 

о. 
been badly hie by the Tohoku earthquake and ssu- 
nami, and the people there are very happy that SL 
Ginga is bringing back tourists from all over Japan. 
This train turned out to be so popular that you 


les, of course. As you know, Iwate has 


have to wait six months for a chance to find a seat. 


Another popular train you have designed is the 
Tohoku Emotion. 

о. 
exterior, but have also participated in the brains- 


n this case we have only designed the 


torming sessions concerning all major aspects 


of train design. 


I find the house-like exterior very interesting. 
How did you decide on this design? 


о. 


Good food and fine Italian cuisine are this 


project's main attractions, so we wanted to make 
the train look like a 


travelling restaurant. We have 
even added hand-drawn style touches to our 


design. This is actually a 2D rendition of the 


typical architecture you can find in Italy's north 
western Liguria region. In fact, the Tohoku 
Emotion travels along [wate's coast, so it’s a little 


bic like being on Liguria's famous Riviera. 


This summer the E3 series Toreiyu excursion 
train will enter service. This is another original 
project with a traditional Japanese feel. One of 
theca 
by wooden louvered screens, and when you are 


irs features two crimson bathtubs divided 


finished you can move to another car with 
tatami mats and cherry wood tables. How did 
you come up with the idea of the foot bat 
О. K.: We usually stare with just a few ideas and 
gradually add more pieces to the puzzle through 
brainstorming, The idea of installing bathtubs is 
not new, but until now everybody thought ir couldn't 
be done. However, with our technical knowhow 


we were able to arrange things in a certain way and 
makeit posible. Water temperature is kept constant, 
and there is no danger of the water overflowing, 
even in case of an emergency stop. Ourjob isto take 


care of all these details. When you are too close to 


FOCUS 


something you can only see one side ofthe problem, 
but we have the advantage of looking at a project 
from adistance, so we can offer a fresh vision andan. 


original approach, 


Iknow you are already working on a new project. 
gain for 
vice i 


О. K.: Yes, this is a luxury cruise train, 


JR East, which is scheduled to enter se 


spring 2016, Although there are ten cars, it can 
only take 35 passengers so it offers a very exclusive 
experience, This isa three-day trip, and it's com 

parable to a ship cruise. Accordingly, it’s very ex 

pensive as it will probably cost around $6-7,000 
per person. Our goal isto go one step beyond the 
famous Seven Stars in Kyushu and offer а опе 

of-a-kind experience. Each room, for example, is 
more like an en-suite, with its own private ba 

throom, just likea hotel. This said, we can’t really 
compete with staying at a high-end ryokan (tra 

ditional inn) in Kyoto, so we have to find something 
new. In order to do this we have to think out of 
the box. So I've had the idea of building cars that 
are taller than usual. At its highest, the ceiling is 
about four metres high. 


What do you like most about designing trains? 
О. K.: I love to sce children's reactions. When a 
new train begins operating, I go to the station 
and see all those kids with their mums taking 
photos, and I can see their ecstatic faces. This isa 
kind of satisfaction I've never experienced before, 
even when I used to work at Ferrari 


INTERVIEW BY JEAN DEROME 
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LuxurY The Orient Express made in Japan 


p 


Since last October, you can discover 
Kyushu Island while on board an 
exceptional train designed by Mitooka Eiji. 


or the last ten years, the island of Kyushu 
has become a sort of paradise for train buffs 
in Japan — and now even from abroad. 
The southernmost of Japan's four main islands, 
Kyushu, is arguably the place where the excursion 
train boom was born and the main architect of 
this phenomenon is Motooka Eiji, a 66-year-old 
designer and illustrator who has won many awards 
for his work with the JR Kyushu railway company, 
including the prestigious Brunel and Blue Ribbon 
Awards. 
“I bet you have never heard people say that, 


yushu's railways are interesting — at least until. 
now..." Mitooka says with a mischievous smile, 
*. but JR Kyushu has succeeded in building ex- 
cursion trains that highlight the island’s natural 


beauty, while at the same time keeping in service 
old routes that ran the risk of being closed down 
for lack of passengers”. 

Many of these sp 
by Mitooka, but he is quick co deflect any praise 


l trains have been designed 


to the company's president. "My job is to design 
trains, but the re 


ngine behind our achievements 
Че believes that 
n ingredients in a project's 


has been Karai 


Koji.” he says 


design isone of then 
success, and with his support, we have been able 


to work without worrying”. 
crown of Mitooka's collaboration with JR Kyushu 
is the Seven Stars in Kyushu, a cruise tra 


he jewel in the 


n so 
luxurious that it can be compared to a seven-star 
hotel. “Actually, its name comes from the seven 
or,” Mitooka points out. “These 
ionally helped sailors cross the 
s, and our train helps people discover a new 
ife. Seven is also the number of prefectures 


stars of Ursa 


stars have trac 


осеа 


way ol 
in Kyushu, and there are seven main attractions 
on the island: nature, hot springs, history and 
culture, spiritual sites, food, friendliness 
course sightseeing trains (laughs)!". 
Talking about train names gives Mitooka another 
chance to mention the role Karaike plays in de- 
veloping each new project. “Even before beginning 
to design a new train, Karaike-san wants to come 
up with a name. Usually this is something you 
think about towards the end of the project, but 
for him choosing а name is very important. Once 
you have a name, you can build а story around it, 
and I use this story to create everything. I design 
the carriages and the logo, choose the colour and 
materials, and decide what kind of service to offer 
the passengers”, Mitooka admits that at first he 
thought the name Seven Stars in Kyushu was too 


and of 


10 ZOOM JAPAN number 22 june 2014 


long for a train. “However, Karaike-san wanted 
to display Kyushu's charms to the rest of Japan 
and the world, so he considered “in Kyushu” an 
essential part of the train's name,” he says. 

Even concerning the appearance of the Seven 
Stars, Mitooka admits he didn't see eye to eye 
with Karaike at first. “There are already a number 


of famous classic cruise trains, starting with the 
Orient Express,” he says. “They are more expensive 
to build and require more time. Therefore, my 
first intention was to create a train with a modern 


look because, after all, as a designer you always 
want to create something completely new, that 
people have never seen before. But Karaike- 
insisted on an old-fashioned design. After all, he 
said, this is the best way to highlight a train's 
quality. People are espe 
details chat can better express a train's opulence 
So in the end we created the Japanese version of 


зап 


Шу attracted to those 


the Orient Express”. 
Speaking of opulence, Mitooka explains why the 
train features so much rich detailing, “Commuters 
usually spend less than an hour on a train, and 
even when you go on a trip, you only spend a few 
hours. However а trip оп the Seven Stars in 
Kyushu lasts up to four days. It’s an expensive 
train ride to be sure, but our customers are used 
to living the highlife, and their expectations are 
accordingly very high. You cannot afford to di- 
sappoint them. You can be sure they are going to 
look everywhere, from the shower to each single 
drawer, and look for faults (laughs). They want 
to be sure they spent their money well”. 

The train itself, though, is not enough to satisfy 
the passengers’ needs and expectations. That's 


where service comes in to play. "My job as a 
designer is to build a stage on which people are 
going to act, so to speak. Once the stage is ready, 
it's not going to change for the next 20 years or 
he says. “Only if the stage is well-designed, 
can the train's crew perform well. This is of the 
utmost importance, for whatever I have done 
means nothing if they don't perform well. It is 
only through this combination of good design 
and excellent service that the passengers, who are 
the protagonists of this story, are going to “perform” 
well. For example, two other trains I have designed, 
the Yufüin-no-Mori express train and the Hi- 


toyoshi steam locomotive, feature а buffet. Pas- 
sengers can have a drink while chatting with the 
service crew, and these are the things they are 
going to remember about the time they spent on 
the train”. A four-day trip in the deluxe suite of 
the Seven Stars costs more than one million yen 
per couple, Some people may ask how such an 
expensive train can be so successful in a country 
that is still erying to recover from a recession 
“Many of our customers are people in their 50s 
and 60s,” Mitooka explains. 
of the 
However 
they need to make their dreams c 


neil now, for many 


n a luxury trip meant travelling abroad. 
ng 
me true, After 
talking to many senior citizens — who are also 


; they can now find in Japan everyth 


those who have the money to afford such a holid. 
ting for 
the Seven Stars in Kyushu, Until 


— I realized that they were actually w: 
something 
now they have endured long flights and jet-lag in 
order to visit places where they didn't understand 
the language. But if you think about it, you ca 
experience a wonderful holiday even in you 
country, and this train is the culmina 
process. In the beginning we had some doubts, 
bur che results have proven us right, and tickets 


own 


n of this 


for the Seven Stars have quickly become the most 
difficult to get in the world". 

According to Mitooka, the Seven Stars is not all 
that expensive anyway. “Notify 
of quality,” he says, “According to my calculations, 
JR Kyushu doesn’t earn a lot of money from the 
Seven Stars (laughs). They consider this train 
more like a symbol and a matter of pride. It isa 
way to show everybody in Japan and the world 
what JR Kyushu is capable of doing. As for me, 
my aim is to create designs that everybody can 
enjoy. If we use public space in a quality way, we 
can educate people to appreciate high-level design 
in communion with nature. Aesthetics and ethics 
go hand in hand, after all. We adults have a duty 
to create wonderful things for our children, and 
they have a right to enjoy them. Only in this way 


J.D. 


ou think in terms 


can we make a better world”. 


ИТЕРАТИВЕ Discoverir 
Published a century ago, Kokoro is still 
very popular in Japan in 2014. The Asahi 
Shinbun newspaper, that first published it 
in serial form, has started republishing 
this wonderful novel in the same format, 
choosing the same date, the 20th of April, 
to relaunch it. A young man is living and 
studying in Tokyo. While holidaying by 
the sea, he meets a man who will forever 
save his mark on him, whom he will 


always call “the Master”. After travelling 
back to Tokyo, he 15 regularly invited by 
the Master. The young man benefits from 
the incredible wisdom and remarkable 
erudition of this man, who does not find 
it easy to share his experiences, and seems 
to studiously avoid the company of other 
men. One day, he finds out that the 
Master visits a grave once a month. He 
questions his elder who tells him that it is 
the tomb of an old university friend. The 
young man is intrigued, yet doesn’t 


succeed in finding out anything more. At 
the end of the academic year the young 
man returns home to his parents in the 
country. Unfortunately, his father has 
been ill for quite some time. One day he 
receives a telegram from the Master, 
demanding that he travel immediately to 
Tokyo. But the young man is not able to 
leave his mother given the circumstances 
and refuses. He explains these reasons to 
the old man who responds with a long 
letter in which he reveals the secret. 
tragedy of his life. The young man hastily 
leaves his dying father behind and rushes 
to the station. He opens and reads the 
letter on the train. 
The novel is written with disarming 
simplicity. You could be reading a list of 
banal facts, except you're plunged into a 
masterpiece of psychological complexity 
that reveals itself by degrees until 
reaching a quite unbearable finale. Its an 
extremely powerful novel, with a dull, 
insistent intensity. Natsume's style 
displays incredible finesse and is 
amazingly precise. His story is written 
with humility, eschewing lyricism and 
unnecessary verbosity. Everything 15 
simple and clear. His style is stripped of 
artifice in order to tell a complex story 
that reveals an old man lost in a dark 
abyss, who having made an unforgivable 
mistake, cannot live with himself or 
anybody else, and whose self-loathing is 
so great that he decides to live as though 
he were already dead. It's great, it's 
beautiful, it's heart-breaking. It's a tale of 
expiation, of self- punishment that lasts а 
lifetime. A character from a novel has 
rarely been so deeply moving. 

GABRIEL BERNARD 
Kokoro by Natsume Soseki. Translated by 
Meredith McKinney, Penguin Classics 


A 
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T HIS MONTH'S EVENT 


mare Okada vibrates 
throughout London 


Toshiki Okada, playwright, director and founder 
of the company chelfitsch is considered to be one 
of the most exciting talents of his generation in the 
world of Japanese theatre. Okada has received 
awards worldwide for his work, including the pres- 
tigious 49th Kishida award for playwrights for his 
2004 play Five Days in March, and has become 
renowned for his stylized productions featuring 
unique styles of choreography and colloquial Japa- 
nese dialogue, focusing on the concerns of the 
youth of Japan. In his works, Okada has developed 


his very own expression of movement, one that 
‘could almost be described as choreographic. The 
actors’ occasionally contorted movements contrast 
with the protagonists’ words, unintentionally dis- 
dosing how they really feel about the situation. 

In his new work Super Premium Soft Double Vanila 
Rich, he tums his attention to convenience stores 
— the kind of 24-hour store that you can find on 
every street comer in Tokyo. These nightly meeting 
points are also places of communication, often 
near a metro station, and they have their own dis- 
tinctive smell of coffee or food that has been kept 
warm for hours on end. Especially in the light of 
the Fukushima disaster, which had such a strong 
impact on Okada's works, they are also conspi- 
uous for their wasteful use of energy resources 


ODAIRA Маміна 


Super Premium Soft Double Vanilla Rich 
10th-1 Ith June 2014 - 7.30 pm 
Pentland Theatre, artsdepot 

London N12 ОСА - 020 8369 5454. 
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DesTNY Ito Toyo, in the service of men 


On his recent visit to Paris, the winner of the 
2013 Pritzker Architecture Prize returned 
to the subject of his different projects. 


Zoom Japon, our French sister publication, 
made a plea to its readers to help rebuild Riku- 
zentakata's community centre. The donors 
would like to know what has become of this 
project. 

Iro Toyo: I would like to thank them for their 
great generosity. In Rikuzentakata it was Mrs, 
Sugawara, who used to be a hairdresser, who 
headed the group of people who came forward at 
the start of the project. She then started a non- 
profit organization to manage the centre once it 
was ready. But truthfully, in view of the continuing 
lack of housing in the area, and the delay in re- 
building, the centrestill isn't running well enough 
to welcome people. That is why I started а non- 
profit organization called Minna No le Network 
(the Community Centre Network) in order to 
help manage these places correctly and keep people 
better informed about their activities. As its pre- 
sident, I submitted this project on March the 
Ith, It should soon see the daylight, and will 
help the management ofall these centres. 


Are the other architects who were part of the 
community centre project also part of this new 
organization? I'm thinking of Kuma Jengo, Se- 
jima Kazuyo, Naitoh Hiroshi or Yamamoto 
Riken. 

1. T: This community centre was Kishin no 
Kai's (Association for the Return) project, and 
it was created by these architects. But currently 
theres only Mrs. Sejima working at the community 
centre, M Yamamoto built a house with the do- 
nations that he collected himself, So both Mrs 
Sejima and I, in collaboration with young archi- 
tects, have decided to continue with the project. 
The Kishin no Kai group was dissolved in the 


spring. 
How many houses were built after the one in 
Rikuzentakata? 

І.Т: Currently, there are ten, and a few others 
are in the process of being built 


How do you selecta spot to build a community 
centre? 

L T: First of all we visit the cities on foot and 
then we meet the local authorities (the city hall 
and prefecture) before drawing up a plan of the. 
building, Ies quite difficult. The project is often. 
well received by the local population, but the au- 
thorities usually consider it as potentially extra. 
work. I's quite complicated as we are in the 
middle of a period of reconstruction. Moreover, 
there are big differences between what we think 
and what the authorities think. But at the end of 
the day, most of our projects received a warm 
welcome. 


Once they have been built, do you go to look at 
how people are using the building? 

LT.: Yes, often go. I visit the first centre built 
near Sendai and discuss things with the residents 
over a glass of sake. 


Are you asked to build centres adapted to par- 
ticular locations? 

LT.: Yes, that often happens during conferences. 
Bur the residents’ requests alone are not enough 
to build a community centre. You also need the 
support of the local authorities. On top of that, 
the problems we encounter on site and with the 
project management are considerable. 


Is that the same with the construction and the 
management? 

L T.: Only the construction. As far as management 
is concerned, the authorities sometimes deal with 
electricity, gas, etc. There are also cases in which a 


committee in charge of the social housing takes 
care of the management. It’s not an easy question 
to solve. Our new association was created to help 
with all ofthat. 


How does your association communicate your 
needs in Japan? 

L Tz We're more likely to communicate our 
needs internationally. It is strange but nobody in 
Japan is used to donating. There were some do- 
nations after the earthquake, but three years have 
gone by and few companies or individuals continue 
to give. 


People don't necessarily have the same preoc- 
cupations today as they had the day after the 
carthquake. Is the architecture required different 
according to whether its in a disaster area or 
not? 

L Ta: The first thing that was called for was for 
community centres to be built alongside the tem- 
porary social housing, In the long run, і housing 
will be demolished as the population starts to 
build houses outside the city or move into new 
public housing. Until then, people need somewhere 
to meet together. And that is the aim of the com- 
munity centre. I hope to continue building these 
community centres as long as I can. But now, 1 
believe the time has come for the local authorities 
to takeon this responsibility. We plan on building 
onc in Kamaishi, in Iwate Prefecture. The goal is 
to create spaces (schools, public housing, individual 
houses) that operate like the community centres, 
to demonstrate how we can rethink public spaces. 
Despite few very interesting projects, the increase 
in the cost of construction makes it impossible to 


build chem today. That's very sad. 


Isitalways that way? 
LT: Yes, and not only in Tohoku. The whole 
country is facing the same situation. Nearly all 


Meet DOMO on 
NHK woRLD Tv! 


E 


www.nhk.or.jp/nhkworld/domo/ 
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aperonty E окоо hace 168% by Suga Sagen Abts, Japan 


іці I&i 


the architectural projects with agreed budgets 
still haven't been started. The cost of construction 
has increased since the initial budget, multiplying 
nor just by ten or twenty per cent, but by fifty! 
And sometimes, nobody even replies to the calls 
for tenders. In my opinion, many workers have 
been recruited, with offers of a high salary, to 
build dykes against the tsunami, or to deconta- 
minate radioactivity. This kind of work is easier, 
so now nobody is interested in more complex 
building work anymore. And in addition to all of 
this, there's a lack of cement. 


Do you have ideas to help this situation? 

LT That’s up to politicians, іе their role. From 
the start, I said I didn't s 
dykes. But everything was concentrated on the 
dykes... for political reasons. 


e the use in creating 


Japanese architecture and architectsare known 
all around the world. Last year, you were awarded 
the Pritzker Ard 
it was Ban Shigeru. How do you explain this? 
1. T.: Ban Shigeru was very active in disaster 
areas both in Japan and the Philippines. He 
was recognised for his perseverance during all 
this work, But more 
chitectural expressio 
nples were highlighted. Little by 
litle, the ideas we have about architecture have 
been changing, and I think that’s good. In the 
context of the disaster that hit Japan, we need 


han just recognising "a 
, the implementation of 


concrete e 


more of the 
satisfied with what they build in their heads, 
That is why I 
in the hope 
that they will become aware of the problem, 
despite it not being an easy thing to do. 


young architects who aren't just 


but who are hands-on as wel 
travel with them to disaster 


area 


In the Ito Workshops, you host discussions 
with very young arc! 
L T.: Yes, 1 find them very interesting because 


itects, 


to collaborate on small-scale projects and re- 
maining in contact with people. And they are 
much better at it than I am! That is why 1 
believe architecture is going to change a lot. 1 
really believe that we need to innovate rather 
than just build something anew 


Is that going to influence your own design 
1. T.: I prefer local projects to those in large 


urban 


reas. In my opinion, since the earthqual 


it has been very important to rebuild at the 


local level. I chink I've changed a lot because I 
have been thinking of themes I hadn't really 
taken into consideration until now. They imply 


innovating projects for new cities, in ways 1 
hadn't imagined until now 


Does this apply at the international level as 


Yes. Metropolises all look alike. In Europe, 
cities like Paris or Brussels have their own particular. 
characteristics, but Asian cities are all similar. 
Taipei and Singapore, two cities in which I work, 
are very dynamicand more receptive to architectural 


CULTURE @ 


projects than Tokyo is. 


Is there a city in which you might like to build? 
city in which ther 
It would be. 
come back from a month in India. It's difficult 


isa human environment. 


challenge outside Japan. I have just 


getting around there, but Lexperienced something. 
cn, animals and nature 


d 


as that, I should be capable of constructing 


very human there, where п 


live symbiocically. In an ideal environment such 


buildings that emit a s I went to 


see Le Corbusier's buildings, and I believe that 
kind of e 
him. Towards the end of his life, for 
paid regular visis there, He drew a huge drawing 
on the two-metre wide gate at the entrance of 
the Chandigarh Palace of Assembly. It represents 
thesun, the moon, the trees, the wate 


vironment also lef an impression on 


aconstel. 
lation of men, cows, birds and other kinds of ani- 
mals. He describes the 


and it's beautiful. Without doubt, it is in 


ns he had in 


In 
that kind of environment tharan architect should 
be building. 


INTERVIEW ВУ KOGA RITSUKO 


Okinawa Day 


2014 


А Day to Celebrate 
Okinawan Culture 


С й 
E 9 raram 


Come experience Japan! 


With 39 years of experience, Shinjuku Japarese™ 
Language Institute provides а unique learning ex- 

sf verience via the Eros Method. We cre officially 
ragconized by the Ministry of Education. 


Digital learning materi 
Full guidance counselling for higher education 
Fantastic cultural events 

Cultural activities... and much тоге! 


LMS, app) 


Let's learn Japanese in 
— Tokyo, with TIJS 1! 


ELI IET 


(Tokyo International Japanese School 
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EATING & DRINKING 


EXPERIENCE It’s time for kaimono 


Maeda Harnyo has lived in Europe fora 
long time. She tells us what it's like to 
feed her family in Japan each day. 


very day, I shop (kaimono) for food. I like 
cooking a lor. First I decide what I'm going 


to make. I need to make sure I have 


enough to feed my whole fa 
my 18 year old son, my 16 
10 year old son, my littl 
myself). 

Here is an e 


у (my husband, 
ar old daughter, my 
ear old dog and 


mple of what I might prepare for 
the evening meal 

© Main dish: tonkatsu (bread-crumbed and fried 
shoulder of pork). 

+ Garnish: finely chopped cabbage 
e Side dish: Daikon no nimono (Ja 
stew). 

+ Side dish: Sandomame по gomaae (haricot 
beans and sesame salad). 

e Side dish: Hijiki no nimono (stewed hijiki 
algae). 

* Soup: Miso shiru (miso soup) 


ind potatoes, 


anese turnip 


* Rice, 


Ніўкі no nimono by Haruyo 


IF I'm not careful, making a dinner like chat can 
cost 2,500 yen. But if I pick cheap ingredients, I 
can expect to pay around 1,500 yen. The price 
of fresh produce varies from one day to the next. 
‘That's why I decided to stop planning my menus 
too much in advan 
the day instead. 
The first thing I do before going shopping is have 
a look through the chirashi (advertisments deli- 
vered with the newspapers). I go to two super- 
markets every day, to the vegetable shop, the fish- 
monger who also sells vegetables and to the 
butchers, 

* The Mandai supermarket is a small supermar- 
ket with two shops on either side of the street. 
The customers can go from one to the other with 
their shopping trolley. The supermarket sells 
produce thar is 3 ro 5% cheaper than other super- 


„апа see what there is on 
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Gyokokan is the most popular fishmonger in the area. He also sells fresh vegetables. 


markets in the area. That is why it is often full 
“TI 


has a much wider range on offer than Mandai. 


ansai Super is a regional supermarket. It 


Every Monday there is а 5% promotion on eve- 
rything, 
* The greengrocer, Ganbaro Yas: 


isatiny shop, 


but it always has seasonal fruit and vegetables. 


* The fishmonger, Gyokokan. In this little shop 
you 


an buy fish fora reasonable price. The sales 
man knows his produce well. I often ask him for 
advice on how to prepare the fish. 

* The butcher, Yamashige, is a very small shop. 


The chicken 
| as the minced 


You can buyb 
thighs and chick 
meat, are the cheapest in the area. 


f, pork and chick 


breasts, as w 


I take my bike to go shopping, Its equipped with 
ach basket 


y shop- 


two baskets to even out the weight. 


has a cover to protect it so I can lea 


ping in them when stopping off at another shop. 
Ac frst, Lh 
in Europe. But here, nobody will steal my shop- 


ted to do this after my long stay 


ping! Japan isa country in which you feel safe! 
MAEDA HARUYO 


The Kansai Super's chirashi from one day in June 
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EASY J. SE HOME COOKING 


ith Miso) 


jine wl 
Nasu-Dengaku (Auber 
а Dengaku is а style-of Japanese 
чо 
аи gil bo eh 
а 
а 
Еее Ы 
реа 
Pp eee dn 
errore hie acedon sed 
veo ec Lh 
titres 
rii 


@ S 
" D a Serves 2 


“79 


ме Miso Paste 


2 tsp Water 
Mix the ingredients tor the miso paste in a Sesame Seeds 

small bowl until smooth and silky. Cut the. Vegetable Oil 

aubergine into 4x3 cm thick discs. 45 seconds y 


Score one side of the aubergine with knife absorb the excess oil. Spread the miso ране over th 
sprinkle with some sesame seeds to serve, 


=< Special Class for Black Cod & Miso class 
ard July 2014 19:00 
`УУИЧИНИЯ: Recipe by Akemi Yokoyama at Sozai 


ТАЛМАТЕ! 
020 7404 9665 


9-15 Leather Lane, London EC1N 7ST 
MON-FRI 12:00-14:30(.0) 18:00-22:00(LO) 


Japanese Fine Ramen Noodle & Sushi Bar 


ITTENBARI 
M4 Brewer Street, London WIF 9UB. 


76: 020 7287 1318 
OPEN: Mon-Sat 12h-23h San2h-22h 


А SPARKLINC 
SENSATION 


ê Add the vegetable alto a frying pan to a depth 
of at least Tem and cook the aul 


2 
ГА 
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IDEA The Inner Sea by bike 


There’s nothing like a lovely bike ride 
from one island to the other to discover 
onc of Japan's most beautiful regions. 


espite the dense steam rising from the 
onsen (hot spring bath), Jupiter is clearly 
visible over the twinkling black waters of 


the Seto Inland Sea. It's not hard to see why this 


hotel is called Bella Vista. It lies tucked into the 
hills outside the historic town of Onomichi, com: 
manding sublime views of the sea's labyrinth of 
misty islands, What's more, the onsen is open to 
the elements, allowing fresh sea breezes to caress 
your skin as you boil yourself blissfully to jelly 
The islands are part of the Seto Inland Sea Natio- 


ан ee ater re 


Sunset from the Tatara Bridge. From far off, it resembles the folded wings of a crane 


nal Park, which is celebrating its 80th anniversary 
this year, making it one of Japan's three oldest 
national parks. The centrepiece of the celebra 
tions is the Shimanami Kaido, a spectacular 60 


km road a 


id bridge network connecting Japan's 
main island of Honshu to Shikoku (the fourth 
largest island). Starting in Onomichi in Hiro- 
h 


six smaller islands like stepping-stones before 


shima Prefecture, the route takes you throu 


arriving down in Imabari (Ehime Prefecture) 
The Bella Vista Hotel makes an ideal starting 
point. Apart from its ocean views, onsen and infi- 
nity pool, it offers a choice of restaurants; Japanese 
or Italian. The latter specializes in succulent Japa- 
nese-Italian fusion, such as puffer fish served on 


a bed of tagliarini and rapeseed flowers. 
Breakfast is served in the hotel's tatami-floored 
Japanese restaurant, where you can choose Wes 
tern or Japanese-style food. The menus change 
every month, but the Western option typically 
includes delights such as Eggs Benedict with a 
variety of side dishes, including mushrooms in 
mikan (tangerine) sauce made with local fruit. 
In traditional Japanese fashion, there's a feast for 
your bleary eyes too, thanks to the delightful litle 
Japanese garden outside the window, complete 
with stone lanterns and delicate blossoms. 
Before setting off for the bridges i's worth spending 
some time in Onomichi, an old port town packed 
with ancient temples and literary connections. It's 
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сана Bond 


built on a hillside overlooking the sea, and if you 
take the ropeway to the top of Senkoji Hill, 500 
feet above the town, you'll be rewarded with stun- 
ning panoramas of town and sea. 

From there, the steep, winding trail known as the 
Path of Literature leads back down into town. 
Along the way, dotted among the fragrant pines, 
are twenty-five boulders, each inscribed with а quo- 
tation from famous writers who ve lived here over 


the centuri 
By the time you reach the bottom, you'll be ready 
to sample another Onomichi icon: ramen. One 
ofthe most famous ramen shops is the Tsutafuji, 
a tiny family-run waterfront bar near the JR station 
that's been going for over fifty years. It’s 
ten stools clustered around the L-shaped bar. 
Consequently, there's always a queue outside. 


just 


awy 
customers bring manga to read and Nintendo 
games for the kids to pass the time. Once inside, 
the cook simply asks "large or small ramen?” and 
in no time, you get a steaming bowlful of noodles 
topped with generous slices of pork in a piping hot 
pork-bone-and-fish broth. 

Suitably fortified, it's time to head for the islands. 
As soon as you're across Onomichi Strait and onto 
Muka 


nes 


shima, Island Time takes over: traffic ev 


s, the pace slows and you find yourself ín a 
dreamy realm of citrus groves embosomed in the 
folds of mountains, the trees’ dark green foliage 
contrasting with the sapphire sea. 

Citrus fruit is big business here, from mikan tan- 
gerines, oranges and lemons to hybrid fruits unique 
to these islands li 
nonball-sized grapefruit). Setoda Island is Japan's 
numberone producer of lemons, while Ehime Pre. 


c hassaku and anseikan (a can. 


fecture is known as the Orchard of Japan. There 
are even mikan trees adorning the roadside verges. 
Citrus-related products abound too: hassaku cakes 
and lemon ice-cream, as well as fruit conserves, 
juices and honey. 

As you pootle across the bridges (all seven of them), 
ahead-spinning seascape of endless islands unfolds 
below you. This part of the route is best enjoyed 
by bicycle, That way, you can stop and savour the 


150 yen for a bag of lemons on Omishima Island. 


scenery foras longas you like. There are inhabited 
islands, deserted islands, islands which are no more 
than a rock with a tufty pine tree clinging to it. 
And all the while procession of trawlers, tugs and 
speedboats idles to and бо, 

‘The bridges are magnificent structures 


rising out 
of the placid waters and towering above the som- 


TRAVEL 


nolent scenery. The cable-stayed Tatara is the 
world's longest bridge ofits type. Its elegant 220- 
metre-high steel towers represent the folded wings 
ofa crane. Ar 4,045 metres long Kurushima Bridge 
is the longest suspension bridge in the world, It 
takes a full five minutes just to drive across 
The bridge network may have improved connec- 
tions between the once-isolated island communi- 


ties, but as soon as you take a detour off the motor- 
way you're deep in the heart of rural Japan. 

unbroken greenery save for occasional clusters of 
houses dotted here and there. Little white-eye birds 
dart among the branches ofthe cherry trees. Hawks 
swoop low to check out the scene, then wheel away 
on the thermal currents. 

Yer, for a rural idyll, there's a surprising amount 
ofart and culture to enjoy too. In Setoda you'll 
find a museum devoted to native son and painter 
Ikuo Hirayama, famous for his Silk Road paintings. 
Nearby on the same island is the phantasmagorical 
Kosanji religious complex. Built in 1936 by Bud- 


Meeting the Gods in Omishima 


that Ehime prefecture is sheer 

heaven for cyclists, and the 
Shimanami kaido is the best way 
to reach it. So it seems logical that 
‘one might meet up with Gods on 
the way. You may come across a 
few on Omishima Island, halfway 
between Onomichi and Imabari, 
more precisely at the Oyamazumi 
Sanctuary. One of the volunteer 
guides tells how every year on 
May Sth there is a festival to cele- 
brate the rice harvest that takes 
place at the entrance to the sanc. 
tuary. Showing us a photo she 
tells of how "We organize a sumo 
fight between an amateur wres- 
tler and Oyamazumi, brother of 
Amateratsu, Goddess of the sun”. 
If you miss that colourful event, 
don't worry, there are many 
other surprises to be discovered 


| t says in the advertisement 


in the sanctuary that shelters 
Japan's oldest camphor trees. In 
the centre grows one that is said 
to have been planted when 
Emperor Jinmu, legendary foun- 
der of the imperial dynasty, was 
in power, The sanctuary also 


contains one of the country's 
most beautiful collections of 
swords and armoury, as warriors 
would gather there before lea- 
ving for combat. It's a beautiful. 
place to visit. Gabriel Bernard 


- 
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pen 


Jegdes Matin сьо 


Kosanji Temple in Setoda was built in 1936. Most of the buildings there were inspired by existing buildings in Kyoto and Nikko. 


dist priest Koso К, 
this wonderland of temples, pagodas and gorgeous 
gardens took over thirty years to complete. Each 
building is modelled on famous temples from dif 
ferent eras in Kyoto, Nikko and elsewhere, so it's 
like taking а stroll through Japanese history 
finally across Kurushima Bridge and 
mi Kaido ends, 


njiin memory of his mother, 


Once you 
reach Imabari, where the Shim: 
it’s worth pulling into the rest area to breathe in 


the serenity of the scene, where islands float in a 
sea of mist as boats thread their way i 
the channels toward the open ocean beyond. 

Although the Shimanami Kaido is a motorway, 
it has also been designed with the cyclist in mind. 
There are bike and pedestrian lanes the whole 


id out of 


way, so you can quite literally walk across the 
sea. Moreover, with fourteen cycle rental termi- 


nals along the way, you can go at your own pace, 


taking as long as you like. If you get tired, just 
hand in your bike and hop on a bus. 

More good news for cyclists is that, as of March 
the 22nd 2014, Onomichi is home to Japan's 
first hotel designed exclusively for cyclists: Horel 


Cycle, just five minutes’ walk from the JR station. 


PRACTICAL INFORMATION 


TO REACH IT To get to Onomichi, take the 
Shinkansen to Okayama then change onto the 
Sanyo line which goes direct to the port city. 
There are Shinkansen departing from Tokyo 
and Osaka, depending where you land in 
Japan. М you'd rather travel from Imabari on 
Shikoku Island, you also need to get the 
shinkansen to Okayama, where you can get on 
one of the many trains that travel to 
Matsuyama via Yakamatsu and Kanonji. Get 
off at Imabari. 


You can park your bike in your room and the 
restaurant even has a cycle-through window. 

Hotel Cycle is located in the Onomichi U2 buil- 
ding, а former maritime warehouse which also 
houses a restaurant, cafe and the Shima Shop, spe- 


cializing in local produce like lemon preserve and 
dried debera (five-spot flounder), an Onomichi 
deli 


has a store in U2, catering to cyclists’ every need. 


acy. Taiwanese bike manufacturer Giant also 


bikes, accessories and repairs 
From now until October, the Shimanowa 2014 
campaign is celebrating the 80th anniversary of the 
Seto Inland Sea National Park. Dozens of events 
are planned throughout the islands along the Shi. 
xlminating in a massive cycle mara- 


manami route 
thon on October 26th in which 8,000 people from 
around the world will participate. 

STEVE JOHN POWELL 
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25-27 JULY 2014 
Earls Court, London 


FOOD, TECHNOLOGY, FASHION, GAMES, FILM, MUSIC, ANIME, MANGA, COSPLAY, ART and more 
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F 
Events in the U.K. 
І и ае 
xhtml tea drinking, Japanese style 


Super Premium Soft Double Vanilla Rich. 14th June 2014 / London 

10th & 11th June 2014 / London 
1 

= ^ Okinawa Day 2014 Takarazuka Seminar 

| 21st June 2014 / London. 27th June / Japan Fundation, London 
The Green Chorus 26th Annual Concert. 

at St John’s Wood Church London Anime Con Food+Drink Monograph 

28th June 2014/ London 5th & 6th July / London Metropolitan University th, 20th, hJun ondon 
Girugamesh Europe Tour 'MONSTER' | Artist talk: Seiichi Hayashi 


9th June / 02, London ЕЕЕ : { Ast July / Japan Fundation, London 
[iapanunderground. wordpress.com] Toru Ishii: Delirious Metropolis 


20th May to 15th July / Daiwa Foundation 


Tokaido Road - Cheltenham music Japan House, London Introduction to Ikebana and Japanese 
6th July / London Culture of today. 
| 14th to 17th July, 26th to 29th August 
ido-road. Hyper Japan 2014 2014/ Oxford 
25th to 27th July / London 
Uplift Spice Europe Tour 2014 Ene yperjapan co.u 


2nd July / The Underworld, London » - 
[www jame-world.com/ul 4 


The Kotatsu Japanese Animation Festival 


Baby Metal World Tour 2014 NGS Garden Open 21st June / Aberystwyth Arts Centre, 
7th July / The Forum, London 7th, 8th June & 5th, 6th July 2014/London Cardiff 
ате нола соток [www threewheels co.uk 
Making Tea, making Japan 
The 14th Japanese Matsuri 2014 11th June / Japan Fundation, London 
14th June 2014 / Glasgow lwww jpforg uk) 
п Zoe pen does нау ры fr eas aed ia nd 


responsibil 
or for any loss or damage resulting from these events. Events isted are not in any way run or endorsed by Zoom Japan, 
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NHK WORLD TV June Highlights | мнк won | 


www.nhk.or.jp/nhkworld/ 


CYCLE AROUND JAPAN 


Discover the Izu peninsula, its famous hot springs and breathtaking views of Mount Fuji. 


June 22nd 


IEEE Immerse yourself in the world of bushido with renowned swordmaster Risuke Otake 


and his disciples. 


Kawaii International in Myanmar 


Three fashion directors search for the perfect blend of the latest kawaii trends 
in Japan and Myanmar. 


тот Japan. — Sky Guide е. Os 


edia 
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